Bapuant Ne 2439

Bri6epure JIBA BepHBIX CyKICHHS, XapaKTEPU3YIOIIHE MAPKETHHT X MCHEIKMEHT.

1) OCHOBOIOIOKHUKOM HayYHOU OpraHU3alUM TPYAA U MEHEI)KMEHTA SIBIAETCSA SKOHOMHUCT A. CMUT.

2) K conmnanbHO-ICHXOIOTHIECKAM METO/[aM B MEHEDKMEHTE OTHOCHTCS NIPECTABICHHE K HArpaaM.

3) MapkeTHHT IpeacTaBiIseT coO0l COBOKYITHOCTh IIPOLIECCOB CO3AAHMS, IPOABIKCHHUS U PEJOCTABICHUS IPOIYKTA MIIH YCIYTU MOKY-
HaTeJIsIM.

4) OcHoBy MapKeTHHTa cocTaBiseT marketing mix, Birodaronuii 4P: morpeOGHOCTS, MPUOBUIB, INIAHUPOBAHKUE U MTPOTAXKA.

5) MeHemKMEeHT OpUEHTHPOBaH, INIaBHBIM 00pa30M, Ha lieJeHanpasieHHoe (GOpMUPOBaHHE Y TIOKYIaTeNei HOBBIX NOTPEOHOCTEH. ,

6) Ilpuka3ssl 1 HHCTPYKIIMN OTHOCSTCS K COLMAIBEHO-IICHXOJIOTHYECKIM METOIaM MEHEKMEHTA Ha IIPEAIPHATHH.
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